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	1304 William James Hall

2900 Bedford Ave. • Brooklyn, NY 11210

tel 718-951-3192 • fax 718-677-6154

http://www.brooklyn.cuny.edu/pub/departments/childrensstudies




Children and Youth Studies Program

CHST 3430: Children and the Media - 32657
Spring 2016: Tuesdays and Thursdays 02:15pm-3:30pm
5606 James Hall
Aysenur Ataman

aataman@csi.cuny.edu
This course will introduce students to a range of issues, research and practices concerning children and media of all sorts. It will also teach students to read and analyze visual media for cultural tropes, especially those concerning youth and children. The course includes in-depth analysis of U.S. media as well as discussion of youth, children, and media from an international and cross-cultural perspective. In addition to scholarly articles and readings, students will become media critics themselves by analyzing digital media for cultural content, socialization strategies, and moralizing tropes. 

Required text: All readings are on Blackboard.
Learning Objectives:

-To examine the history and current practice of media effects and cultural research on children and youth.

-To analyze advertising and marketing practices aimed at children and youth.

-To analyze various representations in media messages aimed at children and youth.

-To examine how young people use media in agentic ways to shape their worlds and social change.

Assignments and Grades 
Project Proposal – 25%

Attendance and Participation – 15%

Weekly Blackboard Responses – 20%

Final Project Presentation – 40%

A:
92.5 and above
C+:
76.5 –79.4

A–:
89.5 – 92.4

C:
69.5 –76.4

B+:
86.5 – 89.4

D:
59.5 –69.4

B:
82.5 – 86.4

F:
59.4 and below

B–:
79.5 – 82.4
Attendance policy:

Attendance is expected in this course.  Materials are presented in class that are unavailable in assigned readings, so it is necessary that you attend every class meeting. There are no texts or notes that can substitute for the discussions and interaction that will take place in class.  

If you are not in attendance during a particular class period it is your responsibility to get notes and/or other materials from your fellow students.  It is not the professor’s responsibility to fill you in on what you missed.

Lateness to class is rude and disruptive.  If you are more than 15 minutes late to class you will be asked to do more work in class for the day. More than 3 absences and your grade will drop.

CELL PHONES – Cell phone use is not permitted in class, not even as a reading device. Texting is not tolerated and will result in point loss for attendance and participation grade. 

Weekly Discussion Forum (on Blackboard):
Each week, please prepare 1-2 questions based on the readings and the thoughts that they have evoked. These will be posted to Blackboard as homework. You will then post comments to at least two other students’ posts. Ideally, you will bring your questions to class and help us discuss the topic together. 
Plagiarism and Academic Misconduct:

The faculty and administration of Brooklyn College support an environment free from cheating and plagiarism.  Each student is responsible for being aware of what constitutes cheating and plagiarism and for avoiding both.  The complete text of the CUNY academic integrity policy and the Brooklyn College procedure for implementing that policy can be found at this site:  http://www.brooklyn.cuny.edu/bc/policies If a faculty member suspects a violation of academic integrity and, upon investigation, confirms that violation, or if the student admits the violation, the faculty member MUST report the violation.

In order to receive disability-related academic accommodations students must first be registered with the Center for Student Disability Services.  Students who have a documented disability or suspect they may have a disability are invited to set up an appointment with the Director of the Center for Student Disability Services at 718 951 5538.  If you have already registered with the Center for Student Disability Services please provide your professor with the course accommodation form and discuss your specific accommodation with him.

	DATE
	READING/ASSIGNMENT SCHEDULE

	 2/2 T
	Introduction 

	 2/4 Th
	Defining Children, Media and Culture
Messenger, D. M. (2010). Children, Media and Culture. Maidenhead, GBR: Open University Press.

	 2/9 T
	CLASSES FOLLOW A FRIDAY SCHEDULE

	 2/11Th
	Theoretical Issues in Media Research 
David Giles,  Chapter 2 (p.14-28) 

	  2/16 T
	Reading Film  

Film: Merchants of Cool

	2/18 Th
	Film: Merchants of Cool

	2/23 T
	Politics of Children and Media

Messenger, D. M. (2010). Children, Media and Culture. Maidenhead, GBR: Open University Press.

	2/25 Th 
	Young Children and Television

David Giles, Chapter 8 (p. 131-146)

	3/1 T
	Children’s Use of Media
Gregory, E.M. (2013) Children’s Media Use. A Positive Psychology Approach. Oxfords Handbook Online. 

	3/3 Th
	The Power of Media

Donnerstein, E. (2013). Children, Adolescents and Internet: Are There risks Online? Oxfords Handbook Online. 

	3/8 T
	The Power of Media

McMillan & Morrison (2006) Coming of age with Internet. New Media & Society

	3/10 Th
	Young People’s Media – Teaching Culture 

Film – The Lego Movie 

	3/15 T
	Film – The Lego Movie

	3/17 Th
	Golden Ages: The Visual Representation of Childhood
Messenger, D. M. (2010). Children, Media and Culture. Maidenhead, GBR: Open University Press.

	3/22 T
	Film – The Hunger Games

	3/24 Th
	Film – The Hunger Games

	3/29 T
	Discussion of Films 

	3/31Th
	Tensions in Media Research 
McIntryne, J. J. (2013). The Political Narrative of Children’s Media Research. Oxfords Handbook Online.

	4/5 T
	Children Use Media in Cross-Cultural Perspective 
South Africa and Cell-Phones

Chuma, Wallace. 2014. The Social Meaning of Mobile Phones Among South Africa’s ‘Digital Natives’: A Case Study. Medial, Culture & Society 36(3): 398-408.

	4/7 Th
	France and Youth Radio

Glevarec, Hervé, 2005. Youth Radio as ‘Social Object’: The Social Meaning of ‘Free Radio’ Shows for Young People in France. Media, Culture & Society 27(3): 333-351.

	4/12 T
	Egypt and Magazines

Arivizu, Shannon. 2009. Creating Alternative Visions of Arab Society: Emerging Youth Publics in Cairo. Media, Culture & Society 31(3): 385-407.

	4/14 Th
	US and Television

Hill, Jennifer Ann. 2011. Endangered Childhoods: How Consumerism is Impacting Child and Youth Identity. Media, Culture & Society 33(3): 347-362.

	4/19 T
	Changing Values

Uhls, Y. T., & Greenfield, P. M. (2012). The value of fame: preadolescent perceptions of popular media and their relationship to future aspirations. Developmental psychology, 48(2), 315.

	4/21 Th
	Fashion and Media

Chittenden, T. (2010). Digital dressing up: modelling female teen identity in the discursive spaces of the fashion blogosphere. Journal of Youth Studies,13(4), 505-520.

	4/26 T
4/28 Th
	Spring Recess

	5/3 T
	Media and Family
Amy I. Nathanson (2015) Media and the Family: Reflections and Future

Directions, Journal of Children and Media, 9:1, 133-139

	5/5 Th
	Presentations 

	5/10 T
	Presentations cont. 

	5/12 Th
	Presentations cont.

	5/17 T
	Presentations cont.

	5/19 Th
	Presentations cont. 

	5/24 T
	Conclusion of Course
Projects Due
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